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One of the best ways to engage your audience is by
providing them with a compelling reason to share your
message with their network in a way that is natural and
seamless.  
 
Word of mouth marketing and peer recommendations are a
powerful way to increase brand visibility through social proof,
as people are more likely to believe and be influenced by their
personal network, rather than a branded message. 
 
A recent Nielson Survey on trust in advertisting found that only
33% of buyers believe what a brand says about
themselves.  
 
In contrast, the same study showed that 92% of the surveyed
believe what their peers have to say about a brand. 
 
So what does that translate to? Your business cannot afford
not to build a visible presence in audience-appropriate social
media channels. Social media presents an opportunity to build
a network of brand advocates, as well as a channel to engage
with and nurture relationships with your audience. 

And why you can't afford to not have one.

Social media may seem like a small chunk of the
pie, but there are quite a few compelling reasons
why we think that smart, innovative companies
have started focusing more of their efforts engaging
their audiences through various social channels
such as Facebook, Twitter, Instagram, and even
LinkedIn.

The Case for
Social Media

In the world of marketing,



Social Media 
Use Cases

1. Direct Audience Engagement

5. Brand Propagation 
 

2. Customer Relationship Nurturing

3. Discover and Refine Buyer Personas

4. Deliver quick, customized content. 

Social media channels such as Facebook, Twitter, and Instagram
offer the unique opportunity to directly engage with your
customers in real time. With 30% of all online activity spent on
social media sites, businesses are positioned to quickly and
effectively engage their online target audience.

One of the most important facets of marketing, especially as a
small business, is to not only engage but also create and nurture
meaningful customer relationships with your audience. People
don't always like being advertised to, but the perception that your
business is striving to develop a connection with them is
paramount to establishing loyal advocates of your business.

Just like anything else in marketing (or anything in general,
really), your audience is always changing. If your business has
developed buyer personas, that means that those have to be
changed also. Having an established social media presence
provides businesses the opportunity to discover new buyer
personas, or refine their existing personas to reflect how their
audience has changed. 

If your company is in the business of creating and sharing
relevant content (which it should be!), social media is a great tool
to use for quickly sharing content to a large variety of audiences.
Just remember to make your content relevant, relatable, and
appropriate for your chosen channels. What is appropriate for
Facebook may not necessarily be appropriate for LinkedIn.

With 2.7 billion users globally, social media provides an
unprecedented playground to showcase and propagate brand
awareness to the people you want. 



Can my business advertise on
social media? 

It sure can. Much like Google Adwords, social media sites like Facebook and
Instagram have built in capabilities that allow businesses to build and share
targeted ads to custom-designed audiences. There is typically no minimum dollar
value required in order to participate, so you can get your feet wet before
committing more time and budget to social media marketing. 

Audience Analytics
When your business chooses to run ads
through Facebook, you immediately get
access to analytics that allows you to
discern which pieces of content are
engaging your audience the most.  You
can also analyze in which cities or
countries your ads are iliciting the most 

impressions. You can use this information to further tailor your shared content, or perform A/B
testing to see what's working well, and what needs to be improved upon.

How can I get started?
If your business isn't familiar with building and maintaining social media campaigns, it can be 
intimidating to start integrating it with your overall marketing strategy. Human Theory is
positioned to provide your business with the expertise required to kickstart and manage your
social media initiatives and make sure your brand is being seen online. 

To learn more about what Human Theory can provide businesses
in social media strategy services, contact us at

info@HumanTheoryMarketing.com  
or call us at (432) 288-3841.


