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The number of people accessing the internet on a daily
basis is unfathomable. With computer technology and
internet services becoming more and more available, we can
expect the number of users to continue to increase at an
almost exponential rate. In 2017, 46.8% of the global
population accessed the internet, and it's projected that by
2021, this will increase to 53.7%. In the United States alone,
more than 70 percent of the population used search engines in
2018. That's just over 230 million individuals.  
 
Those numbers make a pretty convincing case to at least begin
considering engaging your business in search engine
marketing. With search engine marketing, you can not only
custom tailor what you want people to see, but also who you
want it to be shown to. That way, you know that you are
reaching the right audiences and generating a higher Return on
Investment than more traditional media advertisement. Below,
we discuss what we think are the five greatest use cases for
incorporating search engine marketing in your overall strategy. 
 

Modern marketing, for the modern business

Digital advertisement through search engines like
Google, Yahoo, and Bing are becoming
increasingly popular with marketers and savvy
companies. With ad engines that allow you to target
specific audiences with just about pin point
precision, it's no wonder that search engine ads are
quickly becoming a necessary tool in the marketer's
arsenal. 

The Case for
Search
Engine
Marketing

Move over highway billboards



Search
Engine
Marketing 
Use Cases

1. Content Delivered to the Right People, at
the Right Time

5. Larger Return on Investment 
 

2. It's Quick, Easy, and Agile

3. No More Black Holes

4. Increased Visibility

When you begin building search engine ads, you have the option
to create granular level audiences that you know will most likely
respond to your content. You can even determine the time of day
and location that you want your ads to show. Search engines like
Google have developed algorithms that will make sure you get
maximum exposure to the right people, with the least amount of
expenditure.

Once you get the hang of it, developing and running fantastic ads
on search engines becomes almost second nature. Plus, when
you start running your ads and collecting data, you can easily
adapt your strategy if you need to. 

When you run ads on traditional media such as billboards, radio,
or flyers, you can't measure how many impressions your ad
received, who saw it, when, or if it even engaged your audience.
When you begin marketing in search engines, you get access to a
wide suite of analytical tools that allow you to discern that
information, and make informed decisions on next steps. 

If you decide to engage in search engine marketing in the long
term, your business can see a larger ROI than with traditional
advertising. Since you are targeting your ads to the right people,
your resource waste becomes minimal, while your returns
increase.

Running advertisements through search engine marketing allows
your business to be more visible to the appropriate audiences as
they make queries for topics related to your business. As you
further develop your search engine ad strategy and search
engine optimization, you have the opportunity to rise up in the
search engine rankings so that potential leads see your business
before your competitor's.



How can I make sure my ads are
targeting the right people? 

Good question. Being a business owner, you need to
be certain that the investments you make are
performing as they should be and providing ROI. This is
especially relevant when you choose to engage in
search engine marketing, which admittedly can be a
source of confusion and doubt for a lot of businesses. 
 
While we won't get into specifics (trust us, there is a lot
to discuss), search engine marketing programs allow
you to target your audiences with your desired level of
specificity. To your right, we've added a snapshot of
Google Adwords functionality that allows you to build
granular audiences based off of demographics,
psychographics, interests, etc.  
 
 

That sounds good, but
how can I verify?

Once you've created and implemented an ad campaign through search engine marketing,
engines like Google have added analytics capability, such as Google Analytics, that allows you
to analyze your ad-based data. The data you receive is actually quite rich and allows
businesses to make informed campaign decisions and alterations. You can see how much each
conversion or ad click cost your business, which ads are reaching the most amount of users,
their interests and demographics - just to name a few. Human Theory is certified in Google
Adwords and provides the expertise needed to run effective campaigns for your business. 
 
 

To learn more about what Human Theory can provide businesses
in search engine marketing services, contact us at

info@HumanTheoryMarketing.com  
or call us at (432) 288-3841.
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If your business isn't familiar with implementing and managing search engine marketing
campaigns, it can be  intimidating to start integrating it with your overall marketing strategy. Human
Theory is positioned to provide your business with the expertise required to kickstart and manage
your search engine marketing strategy and make sure your business is getting the most ROI. 

How can I get started?


